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NEWS RELEASE: 4 JUNE 2009
SYNERGY CELEBRATES ANNIVERSARY WITH HISTORIC LANDMARK
- Synergy celebrates 25 years -

Synergy today celebrates 25 years in business. Originally founded in 1984 as Karen Earl Sponsorship, the multi-disciplinary specialist consultancy remains at the pinnacle of the sponsorship industry. The agency works with some of the biggest global brand names including Aviva, Ballantine’s, Betfair, British Airways, Chivas Brothers, Coca-Cola, Guinness, Philips and RBS, and operates worldwide.
Exactly a year after Karen Earl Sponsorship re-branded as Synergy and moved into the Engine Group’s headquarters on Great Portland Street, the agency proudly celebrates its 25th year in business. 
Synergy CEO Tim Crow believes the success of the agency owes much to its founder:
 “Karen Earl founded the company on pioneering principles which remain core to the company's DNA and culture today - client focus and rights neutrality. In an industry where then, as now, the majority of specialist agencies are rights-facing and sales-focused, she created a radical alternative: a brand-facing, consultancy-focused company which never sells sponsorships, providing sponsors with a guarantee of impartial, as well as expert, advice from strategy to delivery.’
As well as being Chairman and founder of the agency, Karen Earl is Chairman of the European Sponsorship Association (ESA), the industry trade body she co-founded in 1990. 

To mark the anniversary, in her own words, Karen Earl describes the feeling of reaching such a landmark:
“When we started out as Karen Earl Sponsorship in 1984 from our first office on Percy Street, we had little idea what the future held, nor did we realise just how far sponsorship would develop as a global marketing phenomenon. What a ride it has been. So many wonderful clients and sponsorships, so many great friends and memories. I'm so proud of our work, our people, and the unique reputation we've built.

Our 25th year makes this a landmark year for Synergy. Looking ahead, we've never been in better shape. We have the most talented and committed group of people in our history, and a client list that’s unrivalled in the industry - and growing. Our international work has grown exponentially in the last few years. And as part of The Engine Group, we are ideally placed to continue to spearhead sponsorship's unique role in modern marketing. Here’s to the next 25 years!”
Long-standing client, Jonathan Ford, Director of European Sports Sponsorship at The Coca-Cola Company commented:
“Synergy is a highly respected and valued agency within Coca-Cola.  I have personally been working with Karen Earl Sponsorship since 2000 and they represent our longest-serving agency of choice. Their experience across a wide range of sponsorship properties continues to be hugely valuable to us, and the fact that they have been key in advising across our sports sponsorship platforms in Europe is testimony to this.”
The full transcript of Karen Earl’s 25th anniversary interview can be read on the Synergy Blog www.synergy-sponsorship.com/blog 
- ends-
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Most recent agency landmarks:
	1999
	Karen Earl wins the Hollis Sponsorship Personality of the Year award

KES wins Hollis Awards for Best Use of PR (Whitbread Book Awards) and ESCA International Sponsorship Award and Best Use of the Internet (both for Cable & Wireless Adventure)

	2000
	KES wins Hollis Awards for Best Arts Sponsorship (Whitbread Book Awards), Best Corporate Sponsorship (for MEB Save Your Energy for Life) and the Special Award for Long Term Sponsorship Commitment (for Cornhill) 

	2001
	KES wins Hollis Awards for Best Corporate Sponsorship (for M&S Gold Sponsor and Official Supplier to Team GB) and Best Brand Sponsorship (for Norwich Union Star Track)

	2002
	KES wins Hollis Awards for Best Sport Sponsorship (for ntl British & Irish Lions 2001)

	2003
	KES wins Hollis Awards for Best Corporate Sponsorship (for the Guardian Media Group Sponsor of Manchester 2002 Commonwealth Games) 

	2004
	KES wins Hollis Award for Best Corporate Sponsorship (for RBS 6 Nations)

	2005
	KES wins Hollis Award for Best Sports Sponsorship (for npower Test Series) and Hollis Sponsorship of the Year award (for RBS 6 Nations)

	
	KES named Sponsorship Agency of the Year (Marketing)

	2006
	KES becomes part of The Engine Group 
KES wins SIA Awards for Best Sponsorship of a Sport Event (for Coca Cola Football League) and Best Use of PR in a Sport Campaign (for Coca-Cola Win a Player)

	2007
	KES named Agency of the Year (Sports Industry Awards)

	
	Tim Crow appointed Chief Executive, Karen Earl becomes Chair

	
	Karen Earl appointed Chairman of the European Sponsorship Association (ESA): the trade body she co-founded in 1990

	
	KES wins the SIA Best Sponsorship of a Sport Event and the Hollis Award for Best Sports Sponsorship (both for Guinness Premiership)

	2008
	KES evolves into Synergy, moves to Great Portland Street
Synergy wins MCCA award for Best Communication Campaign featuring Sponsorship (for Guinness Premiership)

	2009
	Agency 25th anniversary

Synergy wins the MCCA award for Best Communication Campaign featuring Sponsorship, the SIA Best Sponsorship of a Sport Event and the Hollis Award for Best Sports Sponsorship (all for Powerade InnerGear)

Most recent Synergy new business wins include Betfair, Philips and Christophe Harbour


About Synergy:
Synergy (www.synergy-sponsorship.com) is a multidisciplinary specialist sponsorship consultancy founded in 1984, which guides brands from strategy to delivery and counts Aviva, Ballantine’s, Betfair, British Airways, Chivas Regal, Christophe Harbour, Coca-Cola, Doonbeg, Guinness, Philips, Powerade and RBS among its clients. 
Synergy is part of the Engine Group (www.theenginegroup.com), one of the UK's fastest growing integrated communications groups and the largest privately owned marketing services group in the UK. Formed in 2005, Engine has been built through a strategy of organic growth and acquisition. Engine's fourteen partner companies are: Synergy, WCRS, Dave, Woo, Slice, Huge Entertainment, Altogether, Digital Public, Mandate, Partners Andrews Aldridge, Fuel, Hogarth, Totem and Edwards Groom Saunders.

Since joining Engine, Synergy has successfully unveiled a new, broader offering, augmenting its three existing specialist units – Consultancy, Experiential and Communications – with four new services: Branded Content, Digital, Employee Engagement and Sales Promotion.
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