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g use thanks to ‘apps’ - small programmes
that can be downloaded to the phone to defiver games
and internet functions speedily and in an easy-to-use
format. Kevin McCullagh asks whether the sports
industry can capitalise on their dramatic success.

APPS HAVE GONE from a twinkie “The foundation for the ris=of
in, to the appleof Apple Inck eyein l:q:n.:?-:]ﬁ-;ﬂn[
little ¥ Figures ay ¥
G i hasbeen
‘ower 15 billion apps from alibary of  the incressing avatlability of
o around 65,000 iieed-rate data tarifis far maobile
Ahthough the download charsare  phone users and the increasing
dominated by gemes and gimmicks,  use of smartphones'- the Gtes
sparti-mkted apps am achiming generstion of mokile handsets
significant download rumbers, witich, like Appie’s Phone, have
and sporis meda publzhers and large touchscreens and aliow

propertias have waded in. Sports
fare are now catered for in myriad
ways, from the amateur golierwho
‘wants 3 comiputer scorecand in
theirhand, fo those s wanking
Saturday aftermoon foothall results
on their mabile.

from apps. And there are thoss
that believe many apps are only 3
st=pping stone on the way to better
intesmeet access on mobile phones
through traditional browsers.
Sowhy haza technology that has
taken off on ore mabile
device cresded such a fuss, and what
c2n apps do for the sports industry?
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ared Wil conmections. Worklwide
smartphone shipments grew 114
\per cent between OF 2008 and 02
2008, bo 381 million.

Bue Bigrell s notan app.
‘evangelist’ He befeves that apps
may tum out to have 2 shor shef-
ife, asweb browser intsmet access
fior maokbile phones improwes. Anil
Mahotra, of mobile

enempany Bange, is of the samevisw,

“The browseris still the best
2ppyou can have an your phone;”
s2ys Mahotra, "It is the only
wbiguitous app”

Apps have exploded so fast,
bewildering Apple and catching
ot their competiton, 0o much =
that no-ane knows yet how the app
mdustry will develop.

market on which i can makea dear

whemnas previously there was no
such obvicus charnel

‘owm versions of apps.

BUSingss 3pp-0rumities

Very f=w apps malke money, and

indeed Apple is widely befeved 1o

be lasing money mantaining the

s=rvice, and i doing so only ta drive

sabes of the Phane. 5o wiat are the

bereeits for sports businesses such

o Eurcsport, Orange, ESPH, and
athers, wh have leapt into
hing apps?

Sports conbent s in high demand
on mobile phones, belfieves Anil
Mahotra, Inthe UK, he says, the
p-enktrmeiufmubihlrr!lns

2= part of a plan to stay “agnostic™
fioweards all platiorms.

Chris Biggreedl and Anil Mahotra
say that, for this son of news
coetent, apps are orly an intesim
technology, before web browsers
unphurﬂg:tb!i!:x:dm

1o read and u=e on small mobile
sereers. But for the moment ot bast,
#Eurnsport’s figures are anything
10,90 by, apps are not just winning
the battle with mobile web browsers,
they ar= blowing the competition
out of the water. Mailard says that
5 to 57 per cent of those accessing

2murd 10 per cent of the globel
smartphone marker
Theapp i helping Fusmsport
‘push its media tn mone people,
moee frequenthy. Othermajor sports
[players 2= also apparentiy seeing the

warld Cup qual.
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'Ihq:’,-hh—l-h i way quicklythrough  of years past. He compares apps cut of the revenue from paid-far
dh ceriain th 3 d k o thee widgets which appeared apps - Mahotra nobes that serious
m&mﬁw 1O the advertsng sde, on PCs avound 15 years ago and busineszes will want i se= more
120,000 downioads over the two. Jarmes Hickman of online sports 'li'l:hiu-uihm_-!m than 70 cents back out of
‘wesis of the competition. Ovange media speciaits Perfom sys o, daollarareun paid by the custames.
;ﬁh’ngi:pﬂup-’ﬂwq:p that the yield kvu?'b-.i:lh hmmﬁmﬁmﬁ Despite the headaches and
e ar -
foothall league, Ligue 1, offesng high-profil: names an: vobed ﬁ:i-ﬂ:pcnd'i:wlmln achieved such a sale and sucoess:
Muhimmaudibmudnﬂs. in the sponsarships that do =ist. iPhiones. that they appear to be 2 foture onat
company is already eyeing EA Sports"Madden brand - an A these fell by the wayside with least the next genenton or beo of
m‘lgFmthmgbg"ﬂupH American foothall video game - ‘broadband intermet access, soton, mobile phanes.
competitionin 2 similar wein. iz 3 dead covering E5PN apps. according to Mehotra, will 2 lame Eumisport’s figures for app
The oficial app refeased by the chunk of the 2pps indusiry fall usage suqgest that they have stolen
T T85 ENUe JUastion Whimbledon tennis champicnships away 2= better browsers allowusers.  a huge march on“mobie-friendly™
Thesz investments are comingat this yearwas sponsored by IBM to aress the much richer content weebsites, 5o the interim technology
consdembie cost, without any grest But with fmited soreen space, avzilable on websites. theory at least must accept there
retum as yet. Dominic Curman adveriisers and app creatons need o Az Dominic Cuman sy, apps will b 2 sigmitficant inkenim period.
of sports marketing compamy bbe wery careful about not pushing are ooy a”shaliow dive”into what ‘Consumers hawe shown a
Synergy estimates that companies ) chown the core is on the imdernet. thirst for sports content on ther
aresperding firoem Hmd.quﬂurmm Speeding thiz dedine, says mobile, and apps have established
tens af to huridreds of Apps make intemet access quick mﬂhhmd themuehees 2z one of the best ways
thousands of pounds to develog, and easy for mobile phone users, defivering contentthrough apps - of defvering this content. Athough
maimain 2nd operaie 2pps. e srys, and the advertisement will curently much mome expensive than expensive, and with perhaps:
Eigreedl poinits out that it is very have a negatve efiect # it comes doing o through a browser: limited scope a5 a paid-for product,
difficult to get tothe top of the across s “ore mare hoop for the Ther=is = mone there is potential for i
download charts at Apple's App corsumer bo jump through® workio be dane creating and advertising income as the 2pp
Stare, and that this isanly place Heweewes, Cuman paints cut mairitaring apps for all the different coneept acmas
whens apps can hope bo make: that apps represent a space fora btrnﬁafpl‘u'mﬂ'mﬂ'ﬂ:l:h manufachurers devices.
. 3 sponsorship investment, which making a website Far sponson, apps present
Thizs is the main reason that so could be much apprecated by fans. all thase phones. Inﬂhﬂdwrldﬁrn@ﬁu:htn
musch scepicism sumounds apps I a sponsor comes. scnes a5 The number of parfies and engage
- the money is not matching the rging something 1o the fan im delivering an app to a customer Hlehﬂ,mi'tdosmm
brypee and excitemnent of kech-sawney wehich woauld othenwise not exet, mises further hendaches, suchas stepping on eggshelswhen it
iPhone users. The two chvious or would cost them money, it who the customers contacts when comes bo an-screen banding.
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